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Abstract 
 
-in counter through queuing method. The 
result will allow service providers to decide on the number of check-in counter being open within the acceptable waiting 
time. Currently, all service counters are opened with full staff team standing by. This has incurred a high level of cost and 
inflexibility of staff allocation. Information such as passenger arrival rate and servicing rate throughout the day from 
September to October 2016 has been collected and used as input data for queuing method. The result of the queuing 
analysis has been compared with the result with the acceptable waiting time and the simulation model to check for 
consistency and validity. The result revealed that the airline can reduce the required staff and the check-in counters in each 
shift for an estimated sum of 18.75% or 54,000 baht per month. This would allow airline to optimize the cost for the 
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Abstract 
 
 Customer insight and involvement are central issues in developing new services. Development of 
new products and brand extensions should be driven by the creation of holistic experiences especially in 
industries offering experiential services, e.g. tourism and hospitality. It is argued that businesses and 
developers should involve customers already in earlier phases of NSD processes when new opportunities and 
ideas are identified. Given that tourism product development starts with the development of a service concept, 
it is important to try to ascertain exactly what issues and components offer value to whom. It is noted that 
differing value expectations create differing demands  also for the service process and service system of a 
tourism product. There is a need to explore appropriate ways to deal with cultural diversity for tourism 
purposes. This study aims to increase understanding about the importance of cultural pre-understanding of 
potential target groups when certain types of tourism products are developed. The case will focus on 
important issues related to developing nature-based tourism offerings in Finland for international target 
groups. 
 
© 2017 Published by Burapha University. 
 
 
Keywords: Customer insight; tourism product development; pre-understanding; cultural perspective 
 
  
 Proceedings of the 4th Business Management International Conference, 1-2 November 2017, Chonburi, Thailand 
 
 BMIC 2017 | P a g e  142 
 
The 4th Business Management International Conference 
 
 
 
 
 
 
 
Does Emotional Intelligence Moderate the Relationship 
between Role Ambiguity and Employer Brand: The Case of 
Tourism Employees in Taiwan 
 
I-Chun Chen*, Allan Cheng-Chieh Lu, 
 
Graduate Institute of International Human Resource Development  
National Taiwan Normal University 
162, Section 1, Heping E. Rd., Taipei City 106, Taiwan R.O.C.  
 
 
 
 
Abstract 
 
The purpose of this 
role ambiguity and employer brand. This study employs an online self-administered questionnaire and a hardcopy 
survey. Using a random sampling approach, a total of 248 usable responses were collected from tourism employee 
(including tour managers and tour guides) in Taiwan. Simple liner regression and hierarchical regression analysis 
were adopted to test the hypotheses of the study. The finding of the study reveals that role ambiguity is negatively 
negativ
intelligence plays as a moderating factor weakening the negative relationship between role ambiguity and employer 
brand on reputation value dimension. It proves that those who have good emotional intelligence skills can handle role 
confusion issue better and therefore will less likely to view employer brand as negative. From this finding, the 
tourism agent should emphasize on their human resource management in order to avoid the role confusion problem 
that their employee might have. The result of the study provides important implications for the tourism firms in their 
employment, selection, recruitment, and training strategies. 
 
© 2017 Published by Burapha University. 
 
 
Keywords:  role ambiguity , employer brand, tourism employee, emotional intelligence  
 
 
 
 
 
 
 
 
  
19. Tourism Situations in Laos and the Roles Of Universities and Colleges in Learning   152-168
and Teaching Tourism Programs for Developing Human Resources
in Tourism Industry
Wararat Boonfang, Piyakasidet Plueaisri and Saranya Lamomsai
20. Effect of Talent Management on the Service Performance Perception of Service 169-176
Business in Bangkok, Thailand
Tasanai Pranee and Kamollak Pittayapornmanee
21. Investigating International Migrant Labors Demographic Profile: A Study 177-182
on the Tourism and Hospitality Industry in Langkawi".
Nurhazani Mohd Shariff and Azlan Zainol Abidin
22. The Roles of Corporate Governance in Tourism Small and Medium-Sized 183-188
Enterprises
Azlan Zainol Abidin and Nurhazani Mohd Shariff
23. The Effects of Crises on Career Plans of Tour Guiding Students 189-197
24. How do Managers Perceive Outsourcing In Differently Structured Star Hotels  198-204
Naresh Nayak, Narayan Prabhu and Rakshit Shetty 
25. 205-212
Rumour Sharing Behaviour in the Marketplace.
Subin Sudhir and Anandakuttan Unnithan
26. Autonomy of Information System Project Managers: A Research of 213-223
Institutionalized Practices
Régis Meissonier and Sofiane Messaoudi Escarabajal
27. Praxial Knowledge Management and Development: Contemplation, Compassion, 224-231
and Contingency in Interlanguage Communities of Inquiry
Charlton Bruton
28. Analysis of Safety At Work Supervision, Knowledge, Training, and Personality : 232-246
Case Pt. Pertamina, Indonesia
Sri Supriyati
29. University Innovation Through Quality Matters (Qm) 247-252
Daryono Daryono, Sri Supriyati, Syaiful Bakhri, Ahyar Yuniawan, Fuad Mas'Ud,  
 Sigit Wibowo Dwi Nugroho, Adi Indrayanto, Suharnomo Suharnomo and Sugeng Wahyudi
30. The Role of Strong Organizational Culture to Increase the Organization 253-258
Competitiveness
Syaiful Bakhri, Daryono Daryono and Suharnomo Suharnomo
31. Models of Private Higher Education Transformation in Indonesia 259-266
Supawi Pawenang and Sri Supriyati
32. When a Bad Manager Needs to Go 267-275
Klaudia Schmidt
33. Paternalistic Leadership on Organizational Innovation 276-281
Ngurah Ayu Dian Anggraeni, Fuad Masud and Siti Hidayah
34. Multidimensional of Human Capital 282-289
Pattaraporn Worrakulrattana
35. An Assessment of Job Satisfaction of Factory Workers in Gauteng Province: 290-295
A Case Study Of City Of Johannesburg
Mpho Motebele and Thembelani Mlilo
36. Does the Number of Scale Points in a Multi Item Instrument Affect 296-303
the Measurement Model and Estimated Relationships
Anandakuttan Unnithan and Subin Sudhir
37. An Evaluation on Entrepreneurial Behaviors of Immigrants: The Case of Didyma 304-311
Arzu Turan and Nazmi Kozak
38. Does Offshoring Help to Export to Family Firms? 312-319
Fernando Merino
39. The Landscape of Thai Entrepreneurs at the Start of the ASEAN Economic 320-328
Community
Ulrike Guelich and Chayanant Tiyatrakarnchai
Suharnomo
 Proceedings of the 4th Business Management International Conference, 1-2 November 2017, Chonburi, Thailand 
 
 BMIC 2017 | P a g e  177 
 
The 4th Business Management International Conference 
 
 
 
 
 
 
 
Investigating International Migrant Labors Demographic 
Profile: A Study on Tourism and Hospitality Industry in 
Langkawi 
 
 
Nurhazani Mohd Shariff 
a,
 Azlan Zainol Abidin 
b
 
 
, School of Tourism, Hospitality & Event Management, UUM COLGIS, 06010 Sintok, Kedah, Malaysia 
b
 School of Languages, Civilisation & Phylosophy, UUM CAS, 06010 Sintok, Kedah, Malaysia
 
 
 
 
 
 
Abstract 
 
International migration is seen as a vital contribution i
particularly to many developed regions of the world. As for the tourism and hospitality industry, the international migrant 
labors have led to a greater experience of labor shortages in the future by resulting poor working conditions and low 
are hired by organizations specifically in the local workforce, thus minimizing the labor cost and increasing the number of 
international migrants worldwide. Taking Langkawi as a scope of the study, the main purpose of the study was to 
investigate the demographic profile of the international migrant labors employment in the Langkawi tourism and 
hospitality industry. A total of 258 international migrant labors had participated in the study and the findings indicated 
that majority of them are male, ranged of age between 18  30 years old and single. Additionally, the findings also 
highlighted that majority of the international migrant labors in Langkawi are semi-skilled workers and have ability to 
speak good English. Most of them had migrated from Indonesia and have been working in the accommodation sector, 
hence more towards customer service sectors. They also earned an income between RM1,000  RM4,999 a month. The 
findings of the study are expected to assist the Workforce Department in designing and preparing a comprehensive policy 
regarding the international migrant labors employment in Malaysia. 
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